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Time : 3 Hours Maximum : 75 Marks

Section - A
Degrrfsdn - o
Answer any Five of the following questions. (5%5=23) -
9P b ot HERGSED [k |
1. Definition of ‘Marketing’.
$598)B30h QBIRO. |
2. Advantages of market segmentatlon
' oﬁPBgTeS' POED B GOTTTTD.
3.. Concept of New product.
g s G S,
4. Need for labelling.'
~ Bawdoh 9D HTS.
5. Public Relations.

Rer Somorren.
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Brand Ambassador.
E;yo& 0eRES.
Wholesaler.
%% Sy,
Direct Marketing.
RERslh
Section - B
Qgeidn -8
Answer five questions. (5x10=50)
I 5 PHOLH Srgrstin [Fecsnm.
a) Discuss briefly about various concepts of
Marketing,

D FrTYEoh grdse HBoD Hforr SByood.
(OR/Bor)
b)  What are 4P’s of marketing? Explain in detail.
éﬁb&&oﬁ B0E) 4P o 80D BenHdn. -89
AP rreasmm DBE0S8.

a)  What is market segmentation? What is the bases of
- market segmentation?

B85 POKS OITIQ? SFOYES oEHK Ko Saweren
e '
(OR/&wr)

o 'b)  Whatare factors are influencing consumer buying

“behaviour?

0K S B85 @erdssy Sat 6t

a5
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12.

13.

b)
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‘Branding plays a vital role in the promotion of a

product”. Discuss.

“5 @é)éaaés @Po&oﬁ [Boe0g 5)‘°té SIPND”. ?56‘)750&
(OR/8wr) -

Explain the stages of product life cycle with

examples.
5% 298 BB @) B émo?éeae:@s DZ00B08.

Write in brief about various pricing strategies.
DL B F5Ste HBod Horr (Tahod.
(OR/8w)

Outline the factors influencing Price of a product.
{o@@ falo NV &)geoaoéa SPEEXNOND HO0D BenHXw.
What are the advantages and disadvantages of Online
marketing?
88 SrB)doh G e éége» oDc‘D‘?

(OR/8)

Discuss the various objectives of Advertising.
Eéécb:ée GoE) DG ogze HO0N SByolold?

(¥ Scanned with OKEN Scanner



